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objectives and activities

• developing national hallmark ´erkend
streekproduct´ (certified regional product)
since 1999
– origin of ingredients
– regional processing
– condition=sustainable production

• Background: stimulate and enable (small
scale) regional economic activities

• Partnership with regional development
agencies and producer groups









Branding House



Our values

Support
Regional
Economy

Stimulate
Sustainable
Production

Be
transparant

/ tell the
truth

Empower
small scale

local
entrepreneurs

Be co-
operative



Real Texel Lamb



´Texel lamb´ case

• Texel is one of the touristic hotspots
• Typical = Texel sheep and Texel lamb meat
• Major part of lamb meat sold on the island

however was cheap import from New Zealand
• Farmers and local butcher joined and

developed ´real Texel lamb meat´
• Supported by private development agency

and with Leader+ funding
• Regional brand ´Waddengoud´



Participants`Real Texel lamb´

• 26 sheep farmers (ca. 3000 lambs)
• 1 butcher / slaughterhouse
• 2 processing firms
• 36 restaurants
• Local tourism agency



Cooperation at local level
• Promotions with local

tourism agency
• Texel Lamb event (culinary

event every year in July)
• Waddengoud bicycle tour

on the island
• 2 farms with guided tours

for tourists
• Support from local

authorities, municipality
Province, Leader+



Strengthening of local
entrepreneurship and employement
• extra added value €

400.000 on the island
• 11 new jobs on the

island
• preservation of 26

jobs in agriculture
• plus positive effects

on tourism sector



Green Heart of Holland











Next step: regional brand
following criteria and values

of Erkend Streekproduct



Succes factors 1
• Strong product concepts with market potential
• Institutional support (research, chain

development)
• Commitment of local and regional authorities
• Coherence of supply chains / networks
• Effective and efficient logistics



Succes factors 2
• Education and training of businessman

and farmers
• Certification schemes to distinguish real

from fake products
• Collective promotion (product and region)



See you again in one of our
beautiful regions!


