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Uvod - Infroduction

Vyzkumy povedomi o regiondlnich znackdach
Regional brand researches — awareness

0 2008 — 79 % respondentU bez povédomi

o 2008 — 79 % respondents — no awareness
02013 -75% CR x 13 % Bavorsko bez pové&domi
o 2013-75% CR x 13 % Bavarians — no awareness
o Zkreslené vnimani pojmu
o Misleading perception of the term
o Spontdanni znalost
o Spontaneous knowledge




Metodika - Methodology

0 2010 - 2013 pripadove studie z Evropy

o 2010 -2013 European case studies

o Zakotvenad teorie
o Grounded theory
o Rizené rozhovory a pfipadové studie CR

o Semi-structured intferviews and case studies from
CR




Viastnosti Uzemni pusobnosti
Characteristics of place of existence

o Propojeni s vliastnostmi regionu —

vyzadovano i produktu

o Alink between characteristics and region — also
required from the products

o Prezentace téchto vlastnosti v logu
o The presentation of these characteristics in the logo




/apojené organizace -
Participating organizations

o Vetsinou nestatni neziskova organizace
zameérend na podporu rozvoje daného

regionu

o Mostly non-profit organizations focused on supporting
the development of the region

o | verejny Ci komercni sektor
o Even public or commercial sector




Cile regiondlni znacky —
Objectives of regional brand

Dveé skupiny
TwoO groups
» Produkt ajeho vnimani
» Products and its assessment
» Region, jeho obyvatelé a spoleCnost

» Region, its residents and society
1. Rozvoj regionu skrze podporu MSP — prodejnost produktu ,
zameéstnanost, soundlezitost

Development of the region through the support of SMEs - marketability of
products, employment, solidarity with the region

2. Podpora identity regionu

Support of regional identity

3. Podpora setrnosti k zivotnimu prostredi
Support for environmental friendliness




Forma vstupu do systeému —
Entering the system

DuUlezité - vule podstoupit komisiondini hodnoceni
Important — the will to undergo a commissional evaluation
Formy vstupu:
Forms of entering:
o individualizovany vstup
o individualized enter
o vybérove rizeni
o tender
o souteze
o competition
o zameérny vybér/osloveni
o deliberate choice / addressing




Hodnocend kritéria —
Assessed criterio

o

Jedinecné spojeni s regionem, a to pdvodem, motivem i
kombinaci techto dvou

o Unique connection with the region, through origin, motive, or a
combination of these two

Kvalita, a to minimdliné na Urovni standardu a vyssi
o Quality, at least at the level of a standard

Ekologicky setrnd vyroba Ci poskytovani sluzeb

o Environmentally friendly production or provision of services
Dodrzovani ndarodnich i mezindrodnich kvalitativnich i
etickych standardd

o Respect of national and international quality and ethical standards
Podil ru¢ni/femesiné Ci dusevni prace

o Share of manual / craft or mental work

Podpora tradic (v oblasti vyroby, receptur, surovin apod.)
o Support of traditions (in manufacturing, formulation, raw materials, etc.)




Budovani hodnoty znacky —
Brand value building

o Marketingovd komunikace skrze rozné
nastroje — dle rozpoctu

o Marketing communication through a variety of tools -
according to the budget

o Spoluprdace pri distribuci
o Cooperation in the distribution

o Podpora inovaci
o Support of inovations

o Budovani vliastnikem i uzivatelem znacky
o Brand building by owner and user of the brand




Financovani - Financing

o Vlastnici znacCky
o Brand owners

o Dalsi financni zdroje - programy Evropskeé unie
o Other financial sources — programs of EU

o Vladni instituce daného statu
o Government institutions

o Poplatky za vuzivani této znacky
o Charges for the use of the brand




Definice regiondlni znacky —
Regional brand definition

o Regiondini znacka je oznacenim produktu
subjektU podnikajicich na Uzemi
urCitého regionu, které podstoupily nékterou
z forem komisiondlniho hodnoceni za Ucelem
ziskani asociaci spojenych s vyuzitym
pofencidlem tohoto regionu.

o Regional brand is labeling of products, which are entities
of entrepreneurs operating in the territory of a region.
Those products underwent some form of commissional
evaluation in order to obtain associations connected with
used potential of the region.




Vlastnosti regiondalni znacky —
Regional brand characteristics

o Uzivatelem je podnikatel s mistem provozu v danéem
regionu

o An enfrepreneur with a place of operation in the region is @
user

o Neni pravni narok na ziskani
o There is no legal entitlement to receive

o Hodnoty regiondini znacky musi byt v souladu s vliastnostmi
produktu

o Values of regional brand must be consistent with the
characteristics of the product

o Predem stanovené pozadavky a pravidla uzivani
o Predetermined requirements and rules of usage of brand




Pohled podnikatele —
Entrepreneurs point of view

Zjisténi potencialnich Systematicky vybér Hodnoceni vybranych Névrh partnerstvi
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/aveér - Conclusion

o Jiny pohled na regiondlni znacku —

zobecnéni
o Ofther point of view at regional brand - generalization

o Systém na podporu rozhodovani pro
podnikatele
o Decision support system for entrepreneurs

o Potencidl k doplnéni, upresnéni, Upraveé —
teoreticky stale ,,mladé”

o Potential fo complement, clarify, modify - theoretically
still a "child"
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